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[Chairman’s message]
Dear friends,
A look at the ‘map’ of Dutch-controlled enterprises in
Greece and the interest of the Dutch in our country over a
broad range of business activities becomes apparent. As a
national tradition, the Netherlands export capital, being one
of the most important markets in the EU. More specifically, in our country,
according to Bank of Greece data, the Netherlands are among the countries
with the largest incoming investments in Greece, with Dutch capital from
2003 to 2013 coming to over 2.2 billion euros. One should also take into
account the investment of ACHMEA, which acquired INTERAMERICAN a
bit earlier – in 2001 – which is, historically, one of the top biggest investments
made in Greece. At that time, the EUREKO group, which was later renamed
ACHMEA, had initially paid the amount of 1.4 billion euros, which exceeded

Dutch tourists have voted Greece as the most

2 billion euros over the next few years through additional investments.

friendly holiday destination, during the presentation

Investments mainly concern services. However, the Dutch are interested in
partnerships in the primary sector, which can serve as a driving force for the
development of the Greek economy, spearheaded by agricultural products.
Hydroponics are a challenging field for Dutch investors, both in the field of

of the statistics of ZOOVER, the dutch site with
200.000 users per day and at least 2.500 reviews.
According to the findings, Greeks are the friendliest

agricultural technology and innovation and in the production of agricultural

hosts (19.2%), followed by the Germans (16.7%)

products.

and the Austrians (12.8%). Egyptians, British and

At present, the Hellenic-Dutch Association includes all types of enterprises:

French are the less accomodating. The Dutch vote

financial companies, companies trading in food and other consumer

of confidence in Greece was sealed by an 18%

goods, energy companies, tourism companies, etc. As the President of the

increase of tourists arriving from the Netherlands.

Association, I believe that there is fertile ground for significant growth of
partnerships between Greece and the Netherlands in numerous business
fields – and this is precisely what we encourage through our initiatives,
products of SMEs, to boost exports to the Netherlands and to strengthen
the presence of major Dutch enterprises in our country.

With my best regards
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George Kotsalos
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orange grove

[dynamic startups for young entrepreneurs]
Greetings from Orange Grove!
We would like to inform you about some interesting
events that are open and free, taking place until the end
of November. If you think that something is interesting
to you, you are most welcome to join.
Details of the events follow:
• Product Engineering: what comes between the idea
and profit (in cooperation with Appsterdam Greece)
Date: Thursday 30/10/2014, Time: 19:00 – 21:00,
Speaker: Mike Lee
• From Athens to Silicon Valley
Date: 17/11/2014, Time: 18:00 – 20:00,
Speaker: Marco ten Vaanholt
• Startup Safari
Date: 22&23 /11/2014, Time: All day event,
Speakers: To be announced soon
• From News to «New»
Date: 28/11/2014, Time: 17:00 – 19:00,
Speakers: Ernst - Jan Pfauth and Rob Wijnberg

A workspace for young entrepreneurs. Leof. Vas. Konstantinou 5-7, 106 74 Athens
T: +30 211 408 2552 christina@orangegrove.biz. For more information visit www.orangegrove.biz,
https://www.facebook.com/orangegroveathensy. Supported by the Netherlands Embassy

music is for all of us!

[Princess Christina Music Concours Foundation]
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The Princess Christina Concours Foundation is a lot more than a national music competition, aspiring
to provide young artists from the Netherlands with impetus and stimuli to interpret and compose
Dutch music, by helping them develop their talents and make their way in the world of music as
professionals.
The Foundation, with the support of local and business communities, has expanded its activities
to include the UK, the US, Germany, France and Japan through exchange programs for concerts,
workshops and master classes. It is in direct contact with all Dutch secondary education institutions
in order to assist the youth eager to capitalise on their talents and find their way in the world of
music professionals. It moreover motivates young musicians, age 12-19, to take part in the annual
National Music Competition aiming to boost young talents through a wide range of educational
benefits and awards. Each year laureates get to perform on stage in over 200 concerts hosted in
prestigious premises at home, in the Netherlands, and abroad, including Athens Megaron which has
been systematically and for years accommodating, every Fall, the event.
The Embassy of the Kingdom of the Netherlands in Athens,
with the courteous support and sponsorship of HeDA, has
been hosting these concerts with a view to introducing
the talented young musicians of the Princess Christina
Foundation to the public. V
HeDA members will be duly informed as soon as the concert
date is finalised.

networking

[KPMG: “Strategy & Entrepreneurship
under Uncertainty”, with Professor
Vermeulen and senior executives from
the Greek market]
KPMG, one of HeDA’s founding members, hosted
on Tuesday Nov.4, 2014 a major event - conference
on ‘Strategy & Entrepreneurship under Uncertainty’.
The keynote speaker of the event was Freek
Vermeulen, the London Business School Professor
whom the Financial Times have described as the
new management guru. Prof. Vermeulen focused
on issues such as the continuation of bad practices
by certain organisations, the need for small and
frequent changes within an enterprise, means for
corporate entities to survive, facts and fiction about
innovation etc.
The event was brought to a successful close
following a panel discussion in which Professor
Vermeulen and senior executives from the
Greek market touched on domestic challenges.
The moderator of the discussion was Vangelis
Apostolakis, Deputy Chairman and Head of
Consulting, KPMG Greece and the panel consisted
of Panagiotis Georgiopoulos, Head of Strategy,
Vodafone Greece, Kostas Evripidis, CEO, Genesis
Pharma and George Kotsalos, Chairman of HeDA
and CEO of Interamerican Group.

[Nikolaos Myrtakis,
Vice Chairman of Pancreta Bank
has been re-elected Chairman of
the Association of Co-operative
Banks of Greece]
Nikos Myrtakis, HeDA representative
in Crete, was reelected Chairman of
ESTE, the Association of Cooperative
Banks of Greece, in the latest election
held on July 19. He has moreover
renewed his term as Vice Chairman of
Pancreta Bank as of July 5th. The newly
appointed BoDs are bound to serve
four-year terms.
ESTE brings together the ten Greek
Cooperative Banks and primarily aims
at promoting and developing the
institution of Cooperative Banking &
Credit throughout in Greece. Pancreta is
the largest cooperative bank in Greece
with 81,000 members and has the largest
banking network in Crete with 48
Branches.

[Meeting at the Netherlands Residence
with the former Greek Minister of
Development and Competitiveness]
The members of the Board of Directors of
HeDA and the Ambassador of the Kingdom
of the Netherlands Mr. Jan Versteeg, met on
Wednesday 10 September, at the Netherlands
Residence with the Minister of Development and
Competitiveness in Greece Mr. N. Dendias.

HeDA in “Vakantiebeurs”... HeDA Board of Directors
[the renewed & upgraded Dutch Tourism Expo]

[the Association’s Board consists of 8 CEOs]

HeDA will participate as an exhibitor in VAKANTIEBEURS, the
Dutch International Tourism Expo, due January 13-18, 2015 with a
separate stand, inside the kiosk of the Hellenic Tourism Organisation,
so as providing its members with the opportunity to be present at this
major event via the Association.
VAKANTIEBEURS is the most important annual tourism event in the
Netherlands, offering insight to Dutch market trends and capitalising
on state-of-the-art marketing and promotion trends in thematic
chapters and in line with the profile of Dutch tourists.
The exhibition is dual in nature, by allowing on one hand, direct contact
with professionals, such as tour Operators, airlines, agencies, and the
media and, on the other hand, by giving the opportunity to all visitors
to gain their own positive experience that will lead potentially in a
holiday destination decision. The renewed and upgraded 2014 Dutch
Tourism Expo, has attracted an additional 13% of visitors compared
to those of 2013, i.e. a total of 117,520 people and has hosted 1208
exhibitors, while the majority of the public (69%) showed evident
interest mostly in holidays in Greece, a fact that was subsequently
followed by a rise in bookings and reservations in view of the summer
2014. The survey conducted by the organisers has revealed that the
general public ranks Greece 4th, with Italy, France, Germany and
Spain, countries which traditionally attract a high number of
Dutch campers, topping the list. V

The General Assembly of June 26, 2014 has elected and nominated
the New Board of Directors of HeDA. The executive secretary, Mrs.
Konstantina Oikonomou, implements and supervises Board policies.
Representative of HeDA in Crete is Mr. Nikolaos Myrtakis, Vice
Chairman of Pancreta Bank. V
Chairman
Mr. George Kotsalos, INTERAMERICAN (ACHMEA)
Vice Chairman
Mr. Zooullis Mina, ATHENIAN BREWERY
Treasurer
Mr. Konstantinos Maggioros, FRIESLANDCAMPINA
General Secretary Mr. Panagiotis Mparas, PHILIPS
Member
Mr. Luis Miguel Gomez, ING
Member
Mr. Miltiadis Maroulidis, QBI HELLAS
Member
Mrs. Hiro Athanassiou, UNILEVER/ELAIS
Member
Mr. George Thomaidis, CORAL
Deputy Member Mr. Michalis Tsoukatos, GRECIAN MAGNESITE S.A

20
years
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USEFUL INFO FOR PARTICIPANTS
Should you wish to receive more information on how to
participate in Vakantiebeurs, the Dutch Tourism Expo, please
contact HeDA and Mrs. Konstantina Oikonomou (210 6166590)
or send an e-mail to heda@otenet.gr
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new members
[BaaS - Seagull - SYCHEM]
• BaaS - Social Media Intelligence
[www.baas.gr, social@BaaS.gr]

BaaS was one of the first digital agencies in Greece to adopt Social Media Intelligence,
collecting and utilising measurable data to identify the needs of any business or brand,
and design marketing and communication strategy according to their clients’ needs.
BaaS offers full-fledged services and innovative solutions in Social Media Marketing, which
include Branding, Campaigns, Optimised Advertising, Social Listening & Insights Analysis
and sophisticated Social & Mobile Applications.
With a team of experts and with the use of the latest technologies, BaaS has developed a groundbreaking procedure in
social media campaign deployment, conducting successful campaigns in Latin America, North Africa and Europe for major
international brands. Their expertise in targeted social advertising and creating original content with unique branded style, has
allowed them to deliver measurable results to their clients, significantly increasing brand awareness, loyalty and sales. A recent
example was their campaign for the brand Friso from Royal FrieslandCampina in Mexico, which created the world’s largest
community in the category of children’s nutrition and became a «Success Story» on Facebook for Business.
BaaS was honored with the «Digital Media Worldwide Excellence Award» and the «Social Media Savvy Agency Award» at
the Social Media World Conference in 2014 and 2013, respectively. V

• SEAGULL SA - The Fastest Growing Freight Forwarding Company in Greece
[www.seagull.gr, info@seagull.gr]

SEAGULL SA is an International Freight Forwarding Group, with Headquarters in Zurich
and branches in four cities in Greece, including Piraeus and Thessaloniki.
It was in early 2006 when we started a small shipping office in Piraeus. Back then, nobody knew SEAGULL, a small company
of 5 people. From thereon, with youthful persistence we tackled the challenges of moving cargo by water, developing the
business successfully, until the port strikes began.
With hard work, integrity and determination to succeed, we carried on. As we enjoyed trust from our customer base, we
initiated the road transport department. We invested our profit to move into larger premises, so that our personnel could
benefit from a more friendly working environment. Little by little and by representing some of the most developed and
high connections, we have opened our branches, reinforced the company with new departments, such as Air and Special
Transport, Storage and Delivery, thus creating a name we are proud of and which we are trying to maintain.
The shareholders of the company have a family history of over 100 years in the Shipping and Maritime Industry. As pioneers in
the field of container transport within Greece, they have a huge experience that guarantees that family values, commitment and
dedication into daily work remain unimpaired, thus applying commercial ethics that assure SEAGULL’s leading position in the
market. Our respected relations with the competent authorities, the supporting mechanisms and our powerful acquaintances
in this field have contributed in our acceptance and in the satisfaction of our clients.
SEAGULL through its reliable, customer tailored, personalised service and flexibility, as well as its invaluable resources in
personnel, senior management and organisational structure, carries today cargo for many domestic and international based
organisations. V

• SYCHEM SA - Advanced Water Technologies
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[www.sychem.gr, info@sychem.gr]

SYCHEM SA was founded in 2001 and is a pioneer diversified design and
manufacturing company in water treatment, corrosion engineering and energy
saving. Group headquarters are in Athens and industrial facilities/offices in
Heraklion, Limassol and Shanghai.
SYCHEM group developed rapidly to become an internationally recognised group in desalination, geoexchange and cathodic
protection. Prominent market leader in Greece and Cyprus exports in 17 countries, having achieved an average annual growth
of more than 30% over the last 10 years. Reliability, green technologies and innovation are the main characteristics of the
products and services of SYCHEM, recognized till now with several awards and scientific publications.
Our major international projects include Water Treatment and Geoexchange plants in Cyprus, Russia, Algeria, Romania,
Jordan, Iraq, U.A.E and Nigeria most of them related to industrial applications for refineries,
power plants and large scale building developments.
We can provide design and build contracts with state of the art technologies, where we can
guarantee long term operation as well as energy saving. V

facilitating exports... ...welkom Alain

The Panhellenic Exporters Association (PSE) described the draft law that Noti Mitarachi, Deputy
Minister of Development and Competitiveness, presented at a Press Conference after a CrossMinisterial Coordination Steering Committee meeting, as a major step towards simplifying and
accelerating exporting activities and procedures.
Actually the Association referred to the following points in its formal comments and statement:
• Additional data entry to the General e-Trade Register: this adjustment makes amends for
an omission in the initial system, an omission that the Association had pointed to in a timely
manner; it also makes it more effective and easy to evaluate, record and statistically document
Greek exports as well as undertakings active in the field of exports so as to constantly and
seamlessly update and improve the National Strategy for Extroversion and keep an Exporting
Business Registry aimed at protecting the quality, the safety and the Greek identity of exportable
products.

Mr. Notis Mitarakis, Deputy Minister
of Development & Competitiveness.

• Introducing the notion of Approved and Authorised Traders for Processed Fruit and Vegetables:
after the Ministry for Agricultural Development successfully introduced and enforced the
notion of Approved Traders for Fresh Fruits and Vegetables, it is encouraging sign to see
measures broaden their scope to include processed fruit and vegetables, thus expanding the
range of exportable products enjoying special privileges for simplified and faster exports. Let
it be noted that fresh and processed fruit and vegetables are amongst the most dynamically
exportable Greek products, with annual transactions in excess of 2 billion euro, i.e. about 8%
of total Greek exports.
• Exports of dual-use goods: this step satisfies a standard requirement on the part of the
Association and is highly important and pertinent at times of global crises, such as this, since
it facilitates access of Greek products to countries where there is political instability, including
some of Greece’s traditional trade partners such as, for instance, Libya, Egypt, the countries of
the Middle East and Sub-Saharan Africa by means of faster and simplified procedures. The use
of electronic processes and procedures for granting special permits for updating the Registry of
Dual-Use Goods Traders as well as the exemption from the previous requirement of having
respective approvals granted by the Ministry of Foreign Affairs and the Ministry of Defense,
should cut time and cost for exporting the said products that concern a wide range of sectors
(metal products, electronic equipment, chemicals, machinery etc).
• Export of products subject to excise tax: aligning and harmonising Greek legislation with the
EU Customs Code, a development which for years the Association had been in support
of, greatly facilitates exports of oil, alcoholic beverages and tobacco/cigarette products which
account for approximately 42% of all Greek exports. This development, in conjunction with
tax and tariff exemptions for ships, should allow Greek businesses to better compete in the
exceptionally dynamic market of logistics and supply for cruise liners, passenger ships, cargo
ships etc., i.e. vessels flying a foreign flag passing through Greece.
Let it be noted that in the year 2013 such logistics and supply services corresponded to exports
worth over 1.6 billion euro (i.e. 6% of total Greek exports). Due to the status that currently
applies, the majority of foreign vessels docking Greek ports opted for getting their supplies from
companies outside Greece and paid for transport instead of opting for Greek products the
prices of which were higher due to excise duties or tariffs and taxes. V

[Mr. A. Lahellec is the new
General Manager
AIR FRANCE KLM
for Greece]

With effect as from 1st September
2014, Mr. Alain Lahellec is
appointed General Manager AIR
FRANCE KLM for Greece, based
at Athens.
He is succeeding Mr. Yann Gilbert,
who is now positioned at the Air
France Headquarters in Paris.
Alain Lahellec was born in Mexico
City, and brought up in a bicultural
environment with a Mexican
mother and a French father.
He attended the French School
in Mexico City (final degree in
Economics) and a graduate from
Mexican University with a degree
in Engineering.
He has an experience of more
than 30 years in the Commercial
Aviation sector, starting in Public
Relations at the Mexico City
Airport, and then Mexicana
Airlines.
When he joined Air France in
1985, he was initially in charge
of Pricing policy. He was then
promoted to Marketing Manager,
responsible for the Commercial
Budget and Strategy. Then he was
assigned as Marketing Director in
1995, with new responsibilities for
Advertising and Loyalty Programs.
In 1999 he was promoted as
Commercial Director (Sales
& Marketing) for Mexico and
Central America. In 2010 he was
appointed as Commercial
Director in Central Africa,
based in Libreville Gabon
in charge of 8 countries and
years
9 different points of sales,
served by 45 weekly long
haul flights. V

20
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[the new draft presented by the Ministry of Development &
Competitiveness boosts Greek exporting activities]
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trade opportunities

[an update on important statistics and trade shows presented by Mr. N. Thomopoulos,
Commercial Attache of the Greek Embassy in Den Hague]
The Netherlands is the 18th biggest customer of Greece as it absorbs 1.6% of all Greek exports while Greece ranks 32nd
on the former’s list of clients as it receives 0.5% of Dutch exports.
The Netherlands is the 7th most important supplier of Greece for it accounts for 6.4% of total Greek imports; Greece
ranks 67th on the Dutch list of suppliers as it accounts for a mere 0.1% of imports to the Netherlands in total.
Last but not least, the Netherlands, on the one hand, is the 5th most important deficit balance partner of Greece as it
represents 6.1% of the Greek balance of trade deficit. Greece, on the other hand, is the 15th most important surplus partner
for the Netherlands as it contributes to the Dutch trade balance surplus with 0.9%.
LEADING ECONOMIC INDICATORS
BASIC ECONOMIC STATS & INDICATORS FOR THE NETHERLANDS
VALUE
GDP, nominal
GDP, change
GDP, per capita
Unemployment
Inflation
Goods Exports
Goods Imports
Trade balance
Current Accounts Balance
FDI to the NL (reserves)
FDI from the NL (reserves)
Fiscal Balance
Public Debt
Foreign Debt
Foreign exchange reserves

UNITS
billions €
%
in thousands €
%
%
billions €
billions €
billions €
billions €
billions €
billions €
% of GDP
% of GDP
% of GDP
billions €

YEAR 2011
599.1
0.9
35.9
4.4
2.5
397.1
351.9
45.2
54.4
470.1
759.1
-4.3
65.7
320.1
39.6

2012
599.3
-1.2
35.8
5.3
2.8
420.4
374.4
46.0
57.2
473.2
751.1
-4.0
71.3
317.2
41.6

2013
602.7
-0.8
35.9
6.7
2.6
419.6
367.4
52.2
62.6
485.9
777.2
-2.4
73.5
294.4
33.6

Source: Eurostat & the Dutch Bank, Date: June 02, 2014

INTERNATIONAL FAIRS AND EXHIBITIONS
EXPO
1. Aquatech
2. BioVak
3. Bouwbeurs
4. Bouw & ICT
5. Building Holland
6. Gevel 2012
7. Green Build
8. HISWA
9. HORECAVA
10. Integrated Systems
11. Internationale Bouwbeurs
12. Intertraffic Amsterdam 2012
13. Logistica
14. Material Xperience
15. NBI EXPO

SECTOR
Water
Organic Products
Construction
Construction & ICT
Construction
Construction
Green Buildings
Sea Sports
HORECA
Multimedia
Construction
Infrastructure
Logistics
Construction
Nation Branding

DATE
Nov. 3 - 6, 2015
Jan. 21 - 22, 2015
Febr. 9 - 13, 2015
Febr. 9 - 13, 2015
March 31 - April 2, 2015
Febr. 9 - 13, 2015
Febr. 9 - 13, 2015
March 11 - 15, 2015
Jan. 12 - 15, 2015
Febr. 10 - 12, 2015
Febr. 9 - 13, 2015
April 5 - 8, 2016
Nov. 10 - 13, 2015
Febr. 9 - 13, 2015
June 10 - 11, 2015

WEBSITE
www.aquatechtrade.com
www.biovak.nl
www.bouwbeurs.nl
www.bouw-en-ict.nl
www.buildingholland.nl
www.gevel-online.nl
www.greenbuild.nl
www.hiswarai.nl
www.horecava.nl
www.iseurope.org
www.bouwbeurs.nl
www.intertraffic.com
www.logistica-online.nl
www.materialxperience.nl
www.nbiexpo.com

study for a career...
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[iCon College offers on the job experience]
iCon equals ‘Respect for Education and
Credibility’ as its motto suggests. iCon College
is here to offer top-notch, quality Bachelor,
MBA, MSc, MA and Doctorate programs from
top Universities, following a careful selection
thereof based on the value of academic
credentials and titles they confer coupled
with the applied and practical usefulness of
knowledge they transfer to their students.
HZ, the Dutch University which aims at careergrowth while focusing not on theoretical and

abstract knowledge, joins forces with iCon
College to offer CAREER STUDIES.
There are 43 Universities of Applied Arts
in the Netherlands. According to the latest
‘Keuzegids Hbo Voltijd 2014’ evaluation
report, ΗΖ is the top Dutch University of
Applied Arts. V
For further details,
dial 210 9248534, 210 9248065,
or log on www.icon.gr info@icon.gr

89,906 tons of Greek Barley...

...ABN AMRO event

89,906 tons of Greek barley filled
Athenian Brewery’s warehouses in
2014, marking the fact that for all 12
beer brands the company produces
locally it only uses barley grown by
Greek producers along with the
beginning of the journey of Greek
barley towards international markets.
The first and biggest Contractual
Agriculture Program for Barley,
which Athenian Brewery started in
2008, one of the largest Programs of
its kind in Greece, involves 3,010 Greek
producers farming barley in 235
thousand acres in 23 regions around
the country. The program has, since
2008, led to the production of
200,886 tons of barley, generated
40 million euros and created 830
jobs, primarily in agriculture.

The ABN AMRO Athens Clients’ Event
was held on October 16th, at the Matsuhisa
Restaurant in the Astir Palace Complex in
Vouliagmeni.
With most of the clients of the Bank in
Greece attending, the event was deemed a
great success.
Rutger Van Nouhuijs, Senior Managing
Director, International Clients, Maarten
Terlouw, Global Head Energy, Commodities
& Transportation Clients and George Arcadis,
Chief Representative, delivered speeches,
acknowledging the scale and importance
of the Greek Shipping Community, and
emphasising the commitment of the Bank
to this market. ABN AMRO has a deep and
long-standing history in the shipping industry,
and the Greek market has been, and will
continue to be, a key part of that. The clients
of the Bank in Greece comprise some of the
largest and most well known names in the
global shipping community. V

Mr. Zooullis Mina, Athenian Brewery
President & CEO and Vice Chairman HeDA,
HE the Ambassador of the Netherlands, Mr.
Jan Versteeg and Mr. George Karasmanis,
Minister for Rural Development.

The program’s outcome was
presented on November 5th by
Athenian Brewery President and
CEO, Mr. Zooullis Mina, at a specially
organised event, which was attended
by the Minister of Rural Development
Mr. George Karasmanis, the Deputy
of Brewery President,
Mr. ZooullisMinister
Mina, Athenian
with barley producer Mr. Michalis Kerastas.
Rural Development Mr. Paris
Koukoulopoulos, the Mayor of Athens
Mr. George Kaminis, HE the Ambassador
of the Netherlands, Mr. Jan Versteeg as well as MPs and
representatives of the farmers, the business community and the
media.
During the event, Agricultural University of Athens Deputy
Professor Mrs Garyfalia Oikonomou and barley producer Mr.
Michalis Kerastas gave brief speeches about Athenian Brewery’s
Program and their collaboration with the company.
Indeed, beer brands Amstel, Amstel Pils, Amstel Free, Amstel
Radler, Amstel Bock, Heineken, Fischer, ALFA, ALFA Strong, ALFA
Weiss, ΒΙΟΣ 5 και Buckler, are the first and only in Greece to
opt for a purely Greek journey throughout, for they are produced
using 100% Greek barley and malted at the company’s plants in
Thessaloniki and Patras. But there is more to it than that, as Athenian
Brewery, having covered its own production needs, exports Greek
barley and malt to other markets around the globe.
Minister of Agricultural Development Giorgos Karasmanis declared
“agriculture in Greece can and should become one of the growth
pillars of our country which is why we not only support initiatives
such as this but we also encourage other companies and products to
follow in the footsteps of Athenian Brewery” and Mr. Zooullis Mina
stated: “We are very proud of this achievement, which demonstrates
we deliver on our promises. We do believe that cooperation between
business, agriculture and university research institutions is the model for
growth for Greece in the years to come”. V

[The bank has a deep and long-standing
history in the shipping industry]

Mrs Stella Meleti, Office Manager ABN AMRO, HE the
Ambassador of the Netherlands, Mr. Jan Versteeg, Mrs
Melina Tsaila, Associate, Transportation Clients ABN
AMRO and Mr. George Arcadis, Chief Representative of
ABN AMRO in Greece.
Mr. George Arcadis, Chief Representative of ABN
AMRO in Greece with Mrs Catherine Kotsalos
and Mr. George Kotsalos, CEO Interamerican and
Chairman HeDA.

20
years
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[Athenian Brewery: production needs covered with 100% Greek
barley on top of exporting Greek barley and malt]
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make a wish... ...London triathlon

[Hilton in the Community Foundation supports
Make-A-Wish campaign “Small Change, Big Difference]

This is the sixth year that the Hilton Athens Hotel, highly sensitized to
children’s needs, carries out the “Small Change, Big Difference” campaign
to currently prop up the work of Make-A-Wish Greece, the premier
non-profit organization of its kind which concerns itself exclusively with
the psyche of children facing life-threatening diseases.
Between October 1st and December 31st 2014, the Hilton Athens
shall invite its guests to donate €1 to support the work of Make-AWish throughout Greece within the context of an HCF (Hilton in the
Community Foundation) initiative. HCF, the charity organization the
hotel chain established back in 2000 with a view to providing care and
education to children in need, receives grants and funds through Hilton
Worldwide and donations by company staff, guests and suppliers. The
campaign, titled “Small Change, Big Difference”, shall encompass all of
Europe as each of the chain’s hotels on the Continent is committed to
supporting a specified charitable agency on a national scale.

[1000 Belron employees took part
at the charity athletic event]

The biggest charity event for Belron®, the parent
company of Carglass®, hosted in support of Afrika
Tikkun, a non-profit organization, came to a
successful end on September 27, 2014 in London.
Over 1000 Belron® staff from 22 countries took part
in the sports event and competed in swimming,
cycling and running, including the Greek team
which consisted of employees from the Operations
Department, Client Services and the POS. The
event took place thanks to the valuable support
of Solid, Combi Cargo, Agraph Promotions and
Polysystems. Belron® has been involved in this
charity sports event for the past 13 years. It actively
participates in this effort so as to provide standard
care, food, health services, accommodation as well
as education programs for children in Africa. The

Make-A-Wish Greece is a branch of Make-A-Wish International, the
biggest charity organization worldwide that helps make the wishes of
children age 3-18 suffering from serious and life-threatening conditions
come true as supports their individual fight for a life filled with joy, hope
and strength.
Surveys have indicated that wishes Make-A-Wish Greece helped come
true have had a serious impact on the children’s physical, mental and
emotional state of health. Whenever the dream of a seriously-ill child
materializes, it helps make it stronger to fight more vigorously against
their life-threatening disease.
At the Hilton Athens we can all help the work of Make-a-Wish Greece
with just €1. V
For more information about the “Hilton in the Community
Foundation” visit www.hilton-foundation.org.uk.
For details on Make-a-Wish Greece log on http://www.makeawish.gr

principal objective of Afrika Tikkun is to secure such
fundamental aid for 6,500 children so that they
have successful lives and eventually become active
members in their local communities. V
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For Press Releases, Articles,
Advertisements & Subscriptions pls
contact Mrs. Konstantina Oikonomou,
Executive Secretary:
t +30 210 6166590, f +30 210 6166449
mail: heda@otenet.gr
website: www.heda.com.gr
Hellenic-Dutch Association,
18 Nik. Zekakou & K. Karamanli Str.
151 25 Maroussi, Attica, Greece
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QUALITY BRANDS INTERNATIONAL, UNILEVER

• LOYALTY CLUB OF HEDA - MEMBER TO MEMBER OFFERS
http://www.heda.com.gr/members/member-to-member-offers-loyalty-club

All HEDA members have the opportunity to offer their services or products, at special
members’ rates, to other members of the Association. The offers will be posted on the
«Loyalty» page of our website: Loyalty Club Of Heda.
Send your offers now at heda@otenet.gr

• Facebook: www.facebook.com/hellenic.dutch.association
• Become A Member: http://www.heda.com.gr/members/become-a-member

